SlAH

Sixth Sense India Opportunities IV (SSIO V)

From Sixth Sense Ventures — India’s first domestic consumer venture fund
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V; Disclaimer SIAH

This presentation is in relation to Sixth Sense India Opportunities IV (“Fund”), a scheme of Sixth Sense Ventures (“Trust”), an alternative investment fund launched by Sixth
Sense Ventures Advisors LLP (“Manager”).

This presentation is confidential and is intended only for the personal use of the prospective investors to whom it is addressed or delivered and must not be reproduced or
redistributed or disclosed in any form to any other person or duplicated or used for any purpose other than the purpose for which it is meant without the prior written
consent of the Manager. This presentation is neither a general offer or solicitation to invest in the Fund. This presentation does not purport to be all-inclusive, nor does it
contain all of the information which a prospective investor may desire. An offering on a private placement basis will be made pursuant to a private placement memorandum
and other definitive documents, which will be furnished to eligible prospective investors on a confidential basis at their request for their consideration of such offering. The
information contained herein is qualified in its entirety by the Fund’s private placement memorandum and the other fund documents. The Manager (including its affiliates)
and any of its partners, officers, employees and other personnel will not accept any liability, loss, damage of any nature, including but not limited to direct, indirect, punitive,
special, exemplary, consequential, as also any loss of profit in any way arising from the use of this presentation in any manner whatsoever.

The contents of this presentation are provisional and may be subject to change without notice. In the preparation of the material contained in this presentation, the Manager
has used information that is publicly available and certain research reports including information developed in-house. The Manager shall not be liable for relevance, accuracy
or completeness of the information contained herein or for complying with laws/licensing requirement as otherwise applicable with respect to the recipient of this
presentation and disclaim any and all liability as to the information set forth herein or omissions here from, including, without limitation, any express or implied representation
or warranty with respect to such information.This presentation may include certain statements which contain words or phrases such as “believe”, “expect”, “anticipate”,
“intend”, and similar expressions that are forward-looking. Actual results may differ materially from those suggested by the forward-looking statements due to risks,

uncertainties or assumptions.
This presentation cannot be copied, reproduced, in whole or in part or otherwise distributed without prior written approval of the Manager.

Prospective investors should make an independent assessment, and consult their own counsel, business advisor and tax advisor as to legal, business and tax related matters
concerning this presentation and the other related documents before investing in the Fund. The information contained in this presentation has been prepared by the
Manager for general guidance and does not constitute professional advice and no person should act upon any information contained herein without obtaining specific
professional advice. The information in this presentation has not been evaluated from the specific legal-regulatory requirement of any particular jurisdiction. Neither the
Manager nor its partners, employees and agents would be held responsible for any reliance placed on the content of this presentation or for any decision based on it. Each
prospective investor, by accepting delivery of this presentation agrees to the foregoing.

Conversion: 1 USD = 80 INR
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The only real valuable
thing is intuition.

— Albert Einstein

capturing the global impact

Behind the name: Sixth Sense

The innate ability to visualize the evolution in
consumer trends and leverage our “intuition” to
partner with founders who are ahead of the curve.

This intuition is no feat of chance, but an outcome of
decades of experience, industry knowledge,
meticulous research and a vibrant ecosystem.

The Roman VI

we want to create!

Our Logo: A Blend of

The Hindi matra — representing our
focus on India’s evolving ecosystem

/?\\l \/
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Our Ethos

Build India’s most credible venture fund

Our Mission

Be the first port of call for founders disrupting the
consumer landscape

Invest in the consumer of tomorrow...today!
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Our Ethos
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V; | 10-year journey of building India’s most credible consumer fund SlAH

V 4

AUM (INR) Management Fee Fund-I Capital Payback Hit Ratio

4,200Cr. 0%
(USD 525M) option 90%+
India’s largest First ever in India, Fastest payback
domestic (INR) VC fund maybe globally of capital
Proprietary Deals Fund-I (SSIO 1) Fund-II (SSIO II)

/ 70% 2.5 X 25.2% 3.2X
MOIC* | R Net IRR" MOIC"

AMOIC: Multiple on Invested Capital | * Net IRR (Internal Rate of Return) is pre carry and post expenses
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# Among the best performing AlF's in India SlAiH

[ SSIO | 'and SSIO 1l both outperformed peers across DPI, IRR and TVP! J

/ TVPI* \/ DPP® \/ Net IRR? \

Fund Vintage Fund Size Sixth Sense” Peers” Sixth Sense” Peers” Sixth Sense” Peers”
ssiol 2015 INRTISCr 23 «—> 13 22 «—> 0.8 25.2% <> 13.4%
(USD 15M) 1.8X 2.7X 1.9X
ssionl 2018 INRoICr 30 «—> 17 11 <—> 06 25.1% <—> 16.4%
(USD 64M) 1.8X 1.8X 1.5X
SSIO I 2021 INR 2,603Cr. Closing investments

(USD 325M) \ /

T AIF: Alternate Investment Fund 3DPI: Distributions to paid-in capital N NSE AIF-Il Benchmarks as on 30/09/23
2Net IRR is pre carry and post expenses  *TVPI: Total value to paid-in capital * Comparative internal estimates # SSIO | and Il metrics as on date
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,; Top 5 VC funds in India for over a decade SlaiH
V 4
Fig. 10.10: Top Performing India-Focused Venture Capital Funds (Vintages 2010-2018)*
Net IRR Date
Rank Fund Firm Vintage Fund Size (mn) Fund Type (%) Reported
y -PoskCEpuaL- RBNERERRIEE 2018 450 INR Early Stage: Seed ~ 37.0  31-Dec-20
Rising | Advisors
g Seneakapilaliunds SonedCapital 2018 2,500 INR Early Stage 350  31-Dec-20
Scheme || Advisors
g  SixthSenselndia Sixth Sense Ventures 2018 5,150 INR Yenbure Gapitas 300  30-Sep-20
Opportunities Il (General)
Lightspeed Venture Lightspeed Venture Venture Capital ean
4 Partners IX Partners 2012 i LS (General) ke Bl-SEpran
g JXtioense India Sixth Sense Ventures 2016 1,180 INR venturaCapital 270  30-Sep-20
Opportunities | (General)

Source: Preqin Pro
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V; Accolades SlaiH

Best Growth VC Fundraise of 2022 Top 5 VC Funds in India in a Decade Most Outstanding VC Fund 2021 - India Best Early-Stage VC of 2020

T L PREQIN Lobat Y/ VENTYRS

awards 2020

Highest VC Exit by IRR of 2019 Best Fundraiser of 2018 Best Consumer Venture Fund Best Consumer Venture Fund - Asia

Newrs Conp Neaws Cope
VCCIRCLE VCCIRCLE Al i

2016 awards

f 1 wealth finance2016

iNance
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V; Founded by Asia’s top consumer analyst SlAiH

Industry Experience Built Strategic Roadmaps
STNE ]
Nestia U’“QWW marico Identify emerging consumer trends early

years and back the right founders
b \ a
ADITYA BIRLA GROUP
Gowardh
B pndle =
Indlia's #1 Beauty Destination GQ

" paytm e
4+
Former MD and Future Leaders Program & Vl-n-l @ @
Head of Research % i Kangaroo Kids
G) nnnnnnnnnnn Humanit y Ahead
>
. D =  InCred  #Techfront  @Fintso
R 5 ©
UNIVERSITY OF c
IDFC SECURITIES OXFORD o ENpower i w.
@ NPOowe WATERFIELD | Bewakoof"
o

b nlnﬁnimeAnalytics E’q“‘"e
Expertrons feet.

/X

MOIC

Asia’s Best Analyst India’s Best Analyst

Nikhil Vora
Founder & CEQ,
Sixth Sense Ventures
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?,‘ Backed by an experienced leadership team

25

Years

Consumer
Experience

Partner & CFO
Nimisha Nagarsekar

Drives investment lifecycle from origination to
exit across funds. Key sectors are education,
pets, distribution, spices, hospitality; on the
board of 8 portcos. Also heads Investor Relations
and has been instrumental in driving Institutional
Capital as part of SSIO I / lll fundraise.

O

17

Years

Consumer
Experience

Founding Partner

Swati Mehra

Worked closely with founders across stages — early
to listed. She has witnessed the complete lifecycle
of 3 funds — from raising capital, investing to
creating liquidity events. Recognised as the top 43
Women Investors in India by Inc42, she currently
manages the sourcing-to-exit investment process

INSEAD NS
X CFA Institute

19

Years

Consumer
Experience

Partner, Investments

Ketki Paranjpe

Spent over a decade at L Catterton where she led
investments in companies like Fabindia, PVR,
Impresario Restaurants & Jio. At Sixth Sense, she
combines her passion for venture investing and
private equity experience to drive investments,
with a special interest in B2B2C verticals

| SE CATTERTON

Tniversitp of Mumbai
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7 Mentored by seasoned industry veterans SlAiH

Centre of Excellence Board

Vivek Gambhir Kunal Bahl Lashit Sanghvi Ullas Kamath
Former MD, Godrej Consumer Cofounder and CEQ, Founder, Former Managing Director,
Former CEO, boAt Lifestyle Snapdeal Alchemy Capital Jyothy Laboratories
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V; And supported by a strong investor ecosystem SIAH

"We first invested in Sixth Sense in 2016 and we got our capital

. o o "Sixth Sense's success is their thesis driven
back from Fund 1 in less than 2 years — it is extremely gratifying for

P , . , strategy to spot early trends in consumption
an institutional investor to see such a payback period. Their ayrosp 4 P

) ) . . attern and identifying and backing potential
understanding of the consumer market, identification of solid P ying gp

. , opportunities in that space. The portfolio
businesses, exits, and transparency has further strengthened our PP P P

belief. They have become a benchmark within SIDBI, as we validates this

evaluate other funds to invest in" .
Ajit Kumar

Managing Partner, Evolvence India Fund
Mohammad Mustafa

Former Chairman, SIDBI, Ministry of Commerce

" Nikhil has been an identifier of trend’s pretty early in

“Our journey with Sixth Sense has been very positive.
the cycle, and though this was the first VC/PE

Nikhil has been engaging regarding the thesis behind

: , , investment from our organisation, i r
each portfolio company and is open to sharing investment from our organisation, it was a pretty easy

. . ) f ke"
information. | think the team understands consumer bet for us to take

markets and the levers required to make returns”
Prashant Sharma

Jt President & ClO, Star Union Dai-ichi Life Insurance
Arihant Patni

Managing Director, Patni Financial Advisors
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V' 4 i Our Mission

Investing in the Consumer of Tomorrow...Today!
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# Consumption in India is a USD 6 Trillion opportunity

SlAH

Consumer spending poised to
grow 3Xin 7 years

Overall consumption spending

usD 2T

USD 6T

2023
2030

GDP per capita at an inflection point

2500

2000

1500

1000

500

usD
0

1960

415

1969

2,500

5Xin 20
years

5X'in 40 years

1978 1987 1996 2005 2014 2023

81,623

GDP per Capita (USD)

8
4

36,330

2000 m 2023

Premiumisation underway

24%

2X
51%

Households will move to upper

High
8M (3%)

Upper Mid
61M (21%)

Lower Mid
97M (33%)

Low
127M (43%)

293M

Current

end of pyramid

High
29M (7%)

Upper Mid
168M (44%)

Lower Mid
132M (34%)

Low
57M (15%)

Households 386M
2030

Source: WEF Future of Consumption in India, CEIC India Private Consumption Expenditure
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V; At an inflection point - IN D Indulgence Age SlAiH

| can “SPEND” — INCOME effect India - Fastest growing consumption economy
| am “WILLING TO SPEND MORE" — MINDSET change | 35% of Indians born in post-liberalization era
| know "WHERE TO SPEND"” — AWARENESS levels | Increased media proliferation
| have "OPTIONS TO SPEND"” — AVAILABILITY Increased brand options in each segment
| “WANT MORE THAN | NEED” — ASPIRATION effect | India moving up the value chain - Premiumisation
There are MORE like me - BROADBASED growth Peer influence reflected in consumption choices
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V; Until now wallet share was controlled SIAH

Indian incumbents dominate with a 70-80% category share.

US counterparts control less than 50% share.

90% 90%

Feminine Hygiene Beverages

Stayfree Ceetsly

whisper

New age brands in the US

are capturing incremental
category growth

Category Share

60% 50% 75% 70% 70% 70%

Male Grooming Beer Luggage Snacks Fabric Care Coffee

Gillefte [@ v/~ @g ‘}@ NESCAFE.
& )\ R
/\ &2 R

I'TC Limited

Incremental category growth US emerging brands are
captured by US insurgent brands outgrowing their category by
20% 10X

Source: Annual Reports, Market Reports, Statista, Bonafide Research, Investor Presentations, Bain Insurgent Brands 2024 Report
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V; Not anymore, the Indian consumer story has entered a new era S\l

z amazon zepto
D Mart . o — ‘B;gsket 9 SW'GE’ 20% organised +
Purchase B P Flipkart ¢ V Instamart digital retail
Channels éliance
blinkit
2000 2010 2018 2024
.\ ﬁ YouRLLi: i i 53% digital ad
Awareness Google Ads prime video spends
\-/7

Foey NETFLIX

Consumers have moved, legacy brands have not.

Case for disruption!

Source: Annual Filings, EY M&E Sector Report, NielsenlQ, IBEF
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all

time

Brand Awareness [

4

Case for disruption!

Brand Loyalty




7 Making it ripe for challengers

SlAH

New-age consumers prefer new-age categories

Incremental
spends driven by

Category shift

Shaving gels -->
Ingredient based foams

Block cheese --> New
formats

Regular beer --
Flavoured wheat beer

Personal Care

Premiumisation and New Categories 787
CHALLENGERS' STRONGHOLD o

Expansion of Existing Categories 299,
INCUMBENTS' STRONGHOLD °©

Traditional New-age (Portcos)

£
=y
é

Apparel

58%

42%

Category shift

Tomato ketchup -->
Assorted dips & sauces

Black tea --> Herbal tea

Sugary beverages -->
natural

Food Alcohol

57% 50%

43% 50%

Traditional New-age (Portco)

Source: WEF Future of Consumption in India
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# Making it ripe for challengers

New-age consumers prefer new-age channels

E Commerce Quick Commerce

Channel contribution of
consumer companies to 4% 2X 8% 1.2% 2X 2. 4%
overall retail 2018 2023 FY23 FY24
New-age brands will dominate new-age channels

Category Shaving Essentials Coconut Water Silver Jewellery Incenses
o ‘ >

E L Y za

2 | o ” A

> 85% (= 40% B/

g £ '\“'mT ] /.';y h#

B S 4 4 Z

© w&. ~" .

L oo @)
Leading E-com Leading Modern Trade Leading E-com Leading Q-com
Channel Pl
ayer Player Player Player

Source: BCG Report — Unlocking the $2T Retail Opportunity in the Next Decade, Portfolio company data
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V; India’s consumer sector has created value SIAaH

V 4

PE Ratios (PER) of Consumer Incumbents

Rerating of listed 50-70X o5
Consumption Weightage on NIFTY consumer com panies.
PER up 3X

14% 26%

2010

2024
15-25X

BRITANNIA

TATA
CONSUMER
PRODUCTS

2004 2024 70

CONSUMER PRODUCTS

Source: NSE and BSE
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Now value will get re-distributed to challengers

SlAH

82%

78%

74%

70%

66%

62%

58%

54%

50%

Share of overall
market cap of top 100
has been shrinking

Top 100 companies as % of total BSE market Cap

FYO5 FYo7 FY09 FY11 FY13 FY15 FY17 FY19 FY21 FY23 30-Apr-24

As emerging leaders drive change and growth,
value will get re-distributed

Over the last five
decades, only 60
companies have

consistently

appeared in the

Fortune 500 list

Source: BSE
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Our
Investment Philosophy

Sixth Sense Ventures
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Investment of INR 50-
100Cr. (USD 6-13M), max
INR 250Cr. (USD 30M)

Challengers disrupting
large consumer categories

Back our

SIXTF

S\thur@

N

Leverage consumer
expertise and ecosystem

ding B
Coo\)(\ 06’0/

S

Board member,
strategic decisions

At Tim%

Payback - SSIO I: 2.5 years
SSIO II: 100% within 5 years
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V; 1. Select mavericks
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SlAH

Challengers disrupting large and sticky categories

Category

$35B
beverage

$2B incense

$3.5B feminine
hygiene

$1.5B dips and
sauces

$6B beer

Incumbents

Ceetsty

Stayfree
whisper

lusan
i

Challengers (Portcos)

SANTARY PADS

8IRA®

Category

$3.5B luggage

$2B active
nutrition

$6B male
grooming

$40B travel &
hospitality

$55B global
tea

Incumbents
v/~

Zydus
Weéllness

LLLLLLLL

Gillette

g
3
V.. TA]
o :
E: -

-

- ClubMahindra

e

Proprietary Deals

Challengers (Portcos)

YasTeuP

SAFFRON STAYS

VAHDAM

INDIA




4V 4S

L4

V; 1. Select mavericks — across the entire consumer value chain

SlAH

y 4

Manufacturing

N %
m% -0—

Supply-chain Logistics
50 | o,
@PFOCMO rt prozo U\BOX v ﬂ‘é\_/nsg
|= AP T AUTIGREEN
Consumer Brands ShopKirana
Empowering Retailers
JUSTDOGS"®

= o D DESIGNCAFE
. Il ~HO®L & woNbercHEF EUSHE m -
= ™

E2LL o nann
. fitternity
}(BF TA Nobel Hygiene m HUUNNY

the ayurveda co.
Better Together

N . ethos
JH RAS g Fueres 7oPRANKERS'
T SAFFRON STAYS

O
& =] JE

Omnichannel
Retail




2. Early in litecycle

SlAH

Early Institutional Investor

in new-age disruptors

m {ALTIGREEN Nﬁmevs
G|\/A . JUSTDOGS®

RAS

[1% @Proc/\/\o rt
prozo VAHDAM’

INDIA

the ayurveda co.

BUMBA
L Ephess gy MFULLIFE 00
/Leorning i HEALTHCARE PVT LTD

| =APrP TOPRANKERS"

Growth Investor

in funded challengers, early in the lifecycle

Predominantly B2B,
starting B2C journey

VEEBA

Potential to become
largest contract
manufacturer

(HE

Adult diaper
penetration at 5%

N,

Nobel Hygiene

Niche premium
player, launching
mass brand

8IRA®

Regional dominance,
moving national

S PICES

Pioneers in luxury
watch retailing

ethos




V; 3. Nurture - Hindustan Foods (contract manufacturing) SlAH

Revenue (INR) FY17 @ FY20: 773Cr. FY24: 2,688Cr.

INR Sixth Sense

675 identifies and invests 70X in 7 Years

600

Facilitated M&A with largest
shoe manufacturer, SSIPL

525 “ Nikhil's ability to understand business models and identify

emerging consumer trends is probably best in the field. What

450 really sets him apart from his peers is, however, his ability to the

Customers
founder’s friend, philosopher and guide!” — Sameer Kothari, MD B
s
L AN
Unilever ITC Limited
4
300 il . o Initiated corporate engagements ‘; Al
Co-built vision to become the largest T - iti
contract manufacturer in Igdia Distribution decentralisation leads to huge and M&A opportunities
225 ° influx of new brands, incumbents focus on Bata

brand and let go of manufacturing assets
First fund to identify consumer

150 contracting as a theme

@ u
marico

Facilitated entry of institutional _
investors — WestBridge and Convergent ﬁ%y

75

Jun-16 Nov-16 Apr-17 Sep-17 Feb-18 Jul-18 Dec-18 May- 19 Oct-19 Mar-20 Aug-20 Jan-21 Jun-21 Nov-21 Apr-22 Sep-22 Feb-23 Jul-23 Dec-23 May-24

Share Price Trajectory
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+ Cross-leverage across portfolio

» M&A strategy on business adjacencies

 Fundraise strategy, including KKR deal

Valuation (INR)

@ 2.250Cr.
FY24 (Exit)
125Cr.
o
FY16
(Investment)
= A1’

“The name Sixth Sense is very apt for this
fund — they gauge the future potential of a
company with prescience and precision.

”

Nikhil has a great sense of common sense

— Sunu Mathew, Founder

* Financial prudence and reporting
+ Expansion into new categories

« Cross-leverage across ecosystem

@ 720Cr.

FY18 FY24 (Exit)
(Investment)

® 100Cr.

A AVG

“Nikhil is a legendary leader whose actions
speak more than words and inspire us to be

more resilient. Though Sixth Sense has
exited, we'll always cherish his association
and learnings” — Sanjay Gupta, Founder

« Strategic direction for offline expansion
 Fundraise strategy
* New product development strategy

@ 2.000Cr.

FY22 Current
(Investment)

® 150Cr.

GIVA

Silver - Gold - Lab Grown Diamonds

“Sixth Sense has been our strongest partner,
we're lucky to have them as investors. They
are just one call away and have always been
quick in terms of any decision making”

— Ishendra Agarwal, Founder
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# 4. (Be agood) Sounding Board SNy

V 4

“Sixth Sense is one of the best funds in the

business. Beyond capital, | personally look forward “Our partnership with Sixth Sense is over 8 years,

to my discussions with Nikhil - he has an in-depth and in those years, | have come to appreciate that

knowledge of the market, and his feedback is the team led by Nikhil Vora are astute consumer

invaluable” specialists, and value their partnership

Viraj Bahl — Founder, Veeba Sahil Dharia — Founder, Soothe Healthcare

I refer to Nikhil as ‘Nostradamus' because he can "Sixth Sense is a founder's fund, representing the best of

predict market movements and their impact on our the investing community. Caring, empathetic, patient and

business. He effectively guides us to stay focused on the

when situation demands it, brutal”
customers we aim to serve”

Shantanu Deshpande — Founder, Bombay Shaving Company
Ashvini Jakhar — Founder, Prozo - P-4

"Nikhil offers insightful feedback without being pushy,
"I think every good brand must pass through the stables of

Sixth Sense”

often delivering simple, effective one-liners that

significantly benefit the company.”

Varun Khanna — Cofounder, Fullife Healthcare Anish Popli — Founder, Procmart
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l

Weddingz.in

nity

T

Financial
Investors

Strategic
Investors

Public
Markets

60%

20%

20%

Morgan Stanley

symph'ny K KR

o £2 pollull jlaiiull gulall
A91 Partners “~ )I Gulf Is{dmlclnvestmenls

WESTBRIDGE [ ™" MALABAR

INVESTMENTS

\OI

Reliance ovo cu,gflt

Listed Secondary
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Sixth Sense India Opportunities [V

SlAH

Investment Thesis

Scheme

Target Corpus

Tenure

Commitment Period

Majorly Consumer Focused Investing®

Sixth Sense India Opportunities IV

INR 2,500Cr." (USD 312M)

9 years™

*

Up to 48 months from First Close™

Investment Manager

Trustee

Legal Advisors

Auditors

Tax Consultants

Sixth Sense Ventures Advisors LLP

Vistra ITCL (India) Limited

IC Universal Legal

BDO India LLP (MSKA & Associates)

Price Waterhouse & Co. LLP

Management & Profit Share Class A* Class B*
Management Fees 0% 3%
Profit Sharing 20% 0%

$ May invest in other sectors too
* Plus INR 700Cr. (USD 88M) Green Shoe

** Fund tenure is calculated from the first close. Two years extension subject to requisite approvals.

*** 12 months extension at managers discretion

# There would be separate sub-classes for direct investors vs. investors investing through distributors
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Q. What is Sixth Sense India Opportunities IV (Fund)?

A. The Fund is a scheme of Sixth Sense IV - a trust set up under the Indian Trust Act, 1882. Vistra ITCL (India) Limited is the trustee of the Trust.

Q. Is the Fund regulated by any regulator?

A. The Trust is registered as a Category Il Alternative Investment Fund (AIF) with Securities and Exchange Board of India (SEBI) under the SEBI (Alternative Investment Funds) Regulations,
2012 [SEBI (AIF) Regulations] and falls under the regulatory oversight of SEBI and has to meet all the regulatory requirements prescribed by SEBI under the SEBI (AIF) Regulations, 2012 from
time to time.

Q. Who is going to manage the Fund?

A. The Trustee has entered into an Investment Management Agreement with Sixth Sense Ventures Advisors LLP (SSVA) for investment management services and other allied services to the
Fund.

Q. Who can invest in the Fund?

A. Domestic (Indian) high net worth individuals, non-resident Indians, foreign nationals, family offices, institutions, foreign funds or other foreign legal entities, and corporate investors

Q. What is the process of signing up for investment in the Fund?

A. The investor has to satisfy the mandatory KYC requirements as prescribed under laws by providing the documents like PAN card, address proof etc, sign the Contribution Agreement
(which will detail the amount you are committing to invest, fees, and performance linked fees amongst other things) and risk disclosure. The details of KYC documents required by each
category of contributors’ i.e. Individual, HUF's, Corporate etc. are mentioned in the Contribution Agreement. Units will be issued in dematerialised format.

Q. How much money can a contributor invest?

A. The minimum commitment amount is INR 1 crore which can be drawn down by the Fund Manager over the Commitment Period by giving a 15 calendar days’ notice to the Contributors.
There is no upper limit to the amount one can invest.

Q. What will be my investment period?

A. The term of the Fund is 9 years from the date of First Closing of the Fund. Final closing to be undertaken withn a period of not exceeding 36 months from the First Close. The term of the
Fund can be extended by 2 additional one-year periods by the Trustee, subject to the approval of contributors representing 66.67% of the total capital commitment of the Fund.




&
Z FAQOs SIAaH

Q. What is a commitment period? By when will | have to pay the entire money committed?

A. Commitment period is the time period in which the Fund Manager can call for drawdown of the money committed by you in the Fund. The commitment period will be up to 48 months
from the first closing date with a 12 month extension at the discretion of the manager

Q. What are the fees to be paid by the contributors ?

A. The investors will pay a Fund management fee of 0% or 3% per annum based on class of units chosen (plus GST or equivalent levy) payable quarterly based on average Assets Under
Management (AUM) as prescribed under the Contribution Agreement as against the general industry practice of charging management fees on the commitment amount till the commitment
period. The Fund Manager is entitled to success-based returns based on the investor's choice of plan.

Management Fees and Profit sharing of success-based returns is given in detail in the contribution agreement.

At B#
Management Fees 0% 3%
Profit Sharing 20% 0%
Entry fees (one time) Up to 2% Up to 2%

Q. What are other costs involved for the Fund?

A. The Fund shall bear custodian and depository charges, Fund accounting charges, audit fees, professional fees, and other administrative charges which are directly attributable to the Fund.
This is based on actuals, capped at 0.5% p.a. Additionally, distributor fees will be charged on actuals to each investor.

Q. When will | get my money back?

A. As and when the Fund Manager exits the investments of the Fund in various portfolio entities, the monies from such exits will be returned to the contributor over the life of the Fund. If

there are exits made by the Fund Manager during the commitment period, the Fund Manager reserves the right to reinvest that amount in other investment opportunities.

# There would be separate sub-classes for direct investors vs. investors investing through distributors
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Q. How much money will | get back / what returns will the Fund generate?

A. There is no assurance provided by the Fund Manager to the protection of capital or guarantee of returns. The Fund presentation and other Fund documents provide details of the past
experience of the Fund management team, investment thesis etc. The investments will be made primarily in unlisted companies including early-stage investments in portfolio entities, majorly
with consumer-centric products and services. Typically, these investments are characterized as “high risk” by financial advisors. In general, high-risk investments are also associated with
higher returns. You are advised to evaluate the strength of the investment team, product idea, risk disclosure under PPM and seek investment advice from your financial advisor before
making your investment decision in this Fund.

Q. What happens if | am unable to honour my commitment / What happens if | default?

A. In the event any contributor does not contribute to any drawdown notice within the time period mentioned in the notice, which shall not be less than 15 calendar days, the Fund Manager
will provide written notices to the contributor of this failure and interest will accrue on such overdue amount from the due date until the date of payment at 18% per annum for the actual
number of days elapsed. If the default continues for a period of 30 days from the delivery of such notices, the Fund Manager may declare such contributor as a defaulting contributor. Such
contributor will be subject to default remedies including but not limited to forfeiture of all or a portion of its interests in the Fund, or suspension of voting rights or freezing of its commitment
amount in the Fund etc.

Q. What if | need the money back and | cannot wait for the entire Fund life? / Is there an emergency withdrawal facility?

A. Since the product by its very nature is illiquid, we strongly advise you to commit only such monies to the Fund which are surplus to you in the medium to long term. It will be difficult to
liquidate units of a contributor in the interim. We can however facilitate sale / transfer of the units if such contributor finds a buyer for his/her units. Such transfer will be subject to the buyer
being legally and financially capable (as determined by the Fund Manager) of honouring the transferor’s obligations, satisfying KYC requirements and executing a deed of adherence
accepting the terms and conditions of the Fund agreements.

Q. How will | know the performance of my investments?

A. The Fund Manager will provide you with regular newsletters detailing the investment portfolio and progress of portfolio companies as per the SEBI (AlIF) Regulations. Fund NAV will be
made available to you on a regular basis SEBI (AIF) Regulations and Audited Financial Statements of Fund annually. A valuation exercise of the portfolio from an independent valuer

appointed by the Fund Manager will be conducted as per SEBI (AlF) Regulations




SlAH

& 8
V; FAQs

Q. What is the tax treatment for my investment

A. As per the s. 115UB (1) to the Income-tax Act, 1961 ('ITA’), any income accruing or arising to, or received by, a unit-holder of an investment fund out of investments made in the investment

fund shall be chargeable to income-tax in the same manner as if it were the income accruing or arising to, or received by such person, had the investments made by the investment fund been

made directly by the unit-holder. Profits and realized gain from the fund investments will be treated as individual income and taxed accordingly. In case the Fund incurs losses on sale of

investments, such losses should also be available in the hands of the Unit holders for set-off.

Further in terms of Section 194LBB of the ITA, in case of Unitholders, the Trust would be required to deduct tax on any income, which is eligible for tax pass-through, at the time of credit of

such income to the account of the Investors / Unitholders or at the time of payment of such income to the Unit holders, whichever is earlier, at:

The rate of 10% for Resident Unitholders, and

The rates in force for Non-resident Unitholders (The taxability for a Non-resident Unit holder shall be subject to availability of treaty benefits).
Distribution from the fund to a Resident Unitholder is subject to TDS as detailed above, and for Non-resident Unitholders would depend on their tax status.
Investments in shares (listed on a recognised stock exchange) shall be long term if held for more than 12 months and in case of unlisted shares, the threshold is 24 months.

o Long term capital gains tax: Unlisted shares will attract a rate of 20% (with indexation) whereas listed shares will attract 10% tax where STT is paid.

Nature of Shares

Resident Unitholders

Non-resident Unitholders

Unlisted shares

20% (with indexation)*

10% (without indexation)*

Listed shares

10%*

o Short term capital gains tax: Unlisted shares will attract a tax rate applicable to investor and Listed shares where STT is paid will attract tax rate of 15%.

Nature of Shares

Unlisted shares

Listed shares

Resident Unitholders

Corporates: 30% / 25% / 22%; Individuals: Slab rates

15%**

Non-resident Unitholders
Corporates: 40%***; Individuals: Slab rates

15%**

*Finance Bill 2024 has proposed a rate of 12.5% without indexation. The Finance Bill hasn't been enacted yet at the time of preparation of the presentation.
**Finance Bill 2024 has proposed a rate of 20%. The Finance Bill hasn't been enacted yet at the time of preparation of the presentation.

***Finance Bill 2024 has proposed a rate of 35%. The Finance Bill hasn’t been enacted yet at the time of preparation of the presentation.

The above rates are excluding surcharge & education cess. The above is for information purpose only. Please take advice from your tax consultant before investing. Further, please refer to Fund documents for more details.
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